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W

e debated whether we should publish this issue as planned, delay
it or not publish at all. In the end we decided to publish but to
make editorial changes. The theme for this issue is still Building A
Better Community, as was planned, but more about that later.
Here are the changes we made from what had been planned for this issue:
● We have acquired the emails of 41,000 business owners in Volusia
and Flagler Counties and we will be extending our distribution to
those businesses with this May Issue.
● We added the article “How Businesses Are Responding during the
COVID-19 Pandemic” written by Aaron London.
● We added a Q&A that I conducted with Nancy Keefer, president
and CEO of the Daytona Chamber of Commerce and co-publisher
of Evolve, focused on how chambers are supporting the business
community during these challenging times.
● We added an article from Jeanne Coates, Evolve Sales and
Marketing Director, titled “How to Keep Your Business Strong
During the Coronavirus Epidemic.”
● And we have provided a list of United Way agencies providing
assistance to the community.
In this Building A Better Community issue we examine some of the
factors that help to create a “better community.” Our feature article highlights
the vital role Team Volusia Economic Development Corporation plays in
attracting high-paying jobs and millions of dollars in financial investment to
Volusia County. We go on to explore the housing market in light of our area’s
projected growth and some of the more notable parks and recreation projects
taking place in the cities of Deltona, Ormond Beach and Port Orange. The
issue also makes the case that dialogue and discussion are key to ensuring
the needs of a diverse community are met, and we highlight the big impact
of small businesses. Finally, in “The Road Ahead” Terril Bates, CEO of the
Daytona Beach Housing Authority, shares her perspective on the Housing
Authority and its impact on the Greater Daytona Region.
We are all being challenged to modify our business model to respond
to these challenging times. As is always the key, communication with your
customers, employees and suppliers/partners will be critical. If you want to
use any of our publications, Evolve Magazine, Parent Magazine or Innovatus
Magazine, to help reach your customers or your market, contact us via email
at info@touchpointis.com.
As Jeanne says in her article: “Stay Positive: We will get through this.
Things will get back to normal, and we can all take advantage of this to grow
and become stronger! “
Stay Safe!
CONTACT US
Editor@EvolveDaytona.com

Scan the QR code to access
EVOLVE digital or visit

TouchPoint Innovative Solutions - formerly The Holley Group
All rights reserved. No portion of this magazine may be reproduced
without the express written consent of the publisher. TouchPoint
Innovative Solutions assumes no responsibility for errors or omissions.
© 2020 TouchPoint Innovative Solutions. All rights reserved.
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uilding quality housing for individuals and families of all

Volusia is seeing additional multi-family units constructed in

a better community. Volusia County currently has 232,517

Downtown Daytona Beach. A recent Daytona Beach News-Journal

life stages and income levels is an integral part of ensuring

households. With an additional 55,000 people projected to move to

the County over the next ten years, the area needs a varied housing
inventory to accommodate residents now and in the future.
Apartment Homes On the Rise, Offering Affordability

places like Tomoka Town Center and as part of the future plans for
article noted an estimated 4,000 new units are on the horizon.

While they do pack density into an area, the positive impacts of

multi-family housing include greater connectivity. In some cases,
the housing is seamlessly included in some cases are seamlessly
included in a mixed used walkable

and Convenience

development, which includes retail,

Whether its close proximity to transportation hubs like the

restaurant and entertainment options,

airport, the peace of mind that comes from knowing weekly

something Volusia County Council

maintenance is not part of the weekend’s to-do list, or a dazzling

Chairman Ed Kelley can appreciate.

array of amenities, including pools, fire pits and youth play areas–

I think self-contained communities

apartment living is on the rise in Volusia County.

are fantastic as long as the new

Referred to by leasing agents as luxury or ‘glam apartments’,

developments do not contribute to
Ed Kelley
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transportation or utility service issues”. The town centers provide
a lot of the things people want. And when you can have the big

things–work, shops, medical care, school, and churches available to

you, in proximity, it reduces traffic and helps to create a community
feeling,” said Kelley.

With a finger on the pulse of the housing market in Volusia

County, the Daytona Beach Area Association of Realtors 2020

President Harold Briley says there are

benefits to both buying and renting in
Volusia County.

“My experience has been that

more people are buying or purchasing
newly built homes than renting,” said

homeowners today, and it is predicted that we will see an increase
of 4% in existing home sales this year.

“With that being said, rentals continue to remain hot in our

area. Just look at the number of apartments being constructed in the
Daytona Beach area. I believe that many folks, but especially young
people who are starting out and saving for their first home, are

entering our rental market. Of course there is always an attraction
to rent, mainly because the responsibility of maintenance of the
property lies with the property owner.”

“Even as prices have steadily increased over the past 4 or 5

years, interest rates are still at record lows, and in many cases, it is
cheaper to own today than it is to rent.”

Briley. “Almost 65% of Americans are
Harold Briley

by Danielle Anderson
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Plantation Oaks Ormond Beach

Why Rent When You Can Buy?
Others prefer the privacy and security that comes with

homeownership, along with the added ability to significantly
customize their living space.

Demand for single family homes is steadily on the rise, and

Briley, a realtor for the past six years and team member with

Adams, Cameron & Co. Realtors, is seeing evidence of the housing
market’s rebound since 2016.

“The bulk of the calls I have received over the past year, have

been for single family properties,” said Briley. “I believe as several

of the 55+ communities are built out, some of our existing residents

will be attracted to the lifestyles offered by these communities, thus
freeing up some of the inventory in our resale market.”

Ronnie Bledsoe, co-owner and co-manager of the newly

established Plantation Oaks in Ormond Beach agrees that Floridians
and others moving to the Sunshine State are transitioning into a

more relaxed lifestyle.

Retiring from careers and ready to downsize, the Plantation

Oaks 55+ community of upscale manufactured homes start at

$149,000 and ensures like-minded

residents have the chance to enjoy

similar activities like game nights,

trips to the theater or cruising along
the Ormond Loop on their Harley

Davidson motorcycles, while offering

similar amenities as luxury apartment
homes.

A spacious clubhouse, fitness

facility, swimming pool, game room,

and commercial kitchen are part of the
Plantation Oaks Ormond Beach active lifestyle

The approach we’ve got to have is higher paying jobs. They’re
coming in, they want to be part of the community, and Volusia is a
phenomenal place to live.”
community’s package, as are lawn and landscaping services, and

changing for those families who are in

gated security.

need of life and safety home repairs or

“What attracts everyone is that it’s pretty much a carefree

help in terms of down payment and

lifestyle,” said Bledsoe. “It’s very low maintenance, and it’s a gated

closing costs to move into affordable

community.”

homeownership. The housing funds

Is there a demand for this type of housing in Volusia County?

also create a positive economic impact in

Bledsoe says yes.

Volusia County of approximately $76.6

“There’s 35 homes on site, of which we have 15 residents living

there now. Everything is brand new. This community will be 427
units when it’s completed and we have access to another 1,150
home sites if we decide to go that route,” he said.

Challenges – Build It And They Will Come, If They Can
Afford It …
“Florida is now the third largest

state in the nation, and our population

continues to grow,” reminds Briley, while
noting the need for additional housing
in a market where buyers are rapidly
snapping up inventory.

“It is my opinion that we have a

Jaimie Ross

housing shortage in Volusia County. As

of this writing, there are currently 2,535

residential properties for sale in the Daytona Beach Multiple Listing
Service. About two weeks ago, this number was hovering around
3,000,” he said in February 2020.

He also knows with a median income between $38,000 and

$42,000, it can be challenging for families to find affordable housing
in Volusia County, affecting the decision to rent or buy.

“We also face a shortage of workforce housing,” said Briley.

“With the average median home sale price around $250,000, it

is difficult for many in our area who work in retail and services
industries to purchase a home. This is not unique to our area,

as many communities around the country are working to find
solutions to this problem.”

Florida Housing Coalition President & CEO Jaimie Ross said

she was encouraged by the recent legislative session in Tallahassee
supporting the Sadowski Trust Fund and associated programs like

million dollars. Volusia County, like the
Travis Hutson

rest of the state, has been waiting for 13
years to see the trust funds restored to

full appropriation. This is a great victory for Volusia County,” said
Ross.

Florida Senator Travis Hutson agrees.

“The rising housing costs in Volusia County have reinforced

the need for affordable housing in our communities. I am proud to

have successfully championed for the full funding of the Sadowksi
Affordable Housing Trust Fund, at $370 million. By securing these

funds, we will be able to invest in affordable housing projects across
the state, including right here in Volusia County, and help to build
stronger, more sustainable communities.”

Tasked with recruiting companies that provide higher wage jobs

to the area from industries like aviation, aerospace and the medical

field, Keith Norden, President & CEO of the Team Volusia Economic
Development Corporation attributes some of the housing industry’s
building and growth to demand.

“I think it’s more population growth within Florida,” said

Norden. “The most recent count is over 900 people a day moving to
Florida and that’s what they’re building for.”

Volusia County Council Chairman Ed Kelley agrees the two go

hand in hand.

“The approach we’ve got to have is higher paying jobs. They’re

coming in, they want to be part of the community, and Volusia is a
phenomenal place to live,” said Kelley.

“It’s off the charts great. You live where you have the (beautiful)

weather that we have, access to major areas like Orlando, the

outdoor activities that we have, 47 miles of beaches – all these
things going for you, at a reasonable cost of living.”

the State Housing Initiatives Partnership Program (SHIP).

“The outstanding leadership by Governor DeSantis, Senate

President Galvano, and Volusia’s Senator Travis Hutson, will bring

over $5.7 million in SHIP funds to Volusia County during fiscal year
2020-21,” said Ross.

“We estimate that the local SHIP office will be able to help

600 income-eligible households in the community. This can be life

Danielle Anderson has worked in the public
relations and media industry for a decade.
She started her career as a reporter for Flagler
Broadcasting where she discovered her passion for
telling the stories of communities in Florida.
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Parks & Recreation:
Building A Better
Community
by David Castagnacci

V

Riverwalk Port Orange

olusia’s cities are blending the scope of parks &
recreation into the fiber of community life.
Thousands of acres are being enhanced with
environmental learning centers; new gymnasiums
and civic centers; nature parks and trails for fitness,
hiking and biking; community and botanical gardens;
expanded boat docks; athletic fields and waterfront
boardwalks.
Fitness and recreation are an obvious focus of
these projects. But there is also an emphasis on
civic involvement, the environment, volunteerism
and socializing, education and community-wide
inclusiveness – elevating parks and recreation into a
major part of building a better community.
Three of Volusia’s most thriving cities – Ormond
Beach, Port Orange and Deltona – are undergoing major
upgrades or laying out plans for projects to bring their
communities into the lives of their residents – and also
enhance their economies.
Citizens are major
players in many of these projects.
“Our community involvement in Ormond Beach reflects
the value our residents place on parks and recreation”
comments Mayor Bill Partington.
In Ormond Beach, a Downtown Fit Loop is being
spearheaded by the Rotary Club of Downtown Ormond
Beach in conjunction with the city and AdventHealth
Daytona Beach. This will create a 2-mile fitness pathway
throughout the four parks at the corners of Granada
Bridge.
A similar group effort of mountain bike enthusiasts
has created a three-mile mountain bike trail throughout
Mayor Bill Partington
Riverbend Nature Park (off Airport Road) that already
is being used by hundreds of bikers. And impressive community gardens for
vegetables, flowers and native plants are succeeding through the nonstop
efforts of civic and garden clubs and citizen volunteers.
“What’s unique about Ormond Beach is the citizens find a way to
partner with the city without asking for any additional investment from
the city,” comments Robert Carolin, director of the city’s Leisure Services
department.
Ormond Beach commissioners now have their visions on building
a community center on North Beach Street overlooking the Halifax
River on property the city purchased from Ormond Beach Riverside
Church. And a new gymnasium is being built at the South Ormond
Neighborhood Center on Division Avenue, a recreation hub that
the city’s leisure services directors say is one of the most popular
in Ormond Beach.
In Port Orange, community
workshops are conducted in the
planning of all major projects. “We
pride ourselves on that,” notes
Peter Ferreira, deputy director of
Parks and Recreation.
“Parks and recreation plays into
the culture of a city,” comments Port
Orange Mayor Don Burnette. “If
you have a high quality city, parks
and recreation is a big part of
that. None of this is possible
Mayor Don Burnette &
without engaged citizens.”
Pete Ferriera
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Port Orange Gymnasium Expansion Rendering

Port Orange leaders particularly are proud of a current
community-oriented expansion of the gymnasium within City
Center. Aside from expanded fitness and athletic facilities, “we
are renovating it to be a true community center,” Ferreira stresses.
There will be multi-purpose and meeting rooms, a versatile game
room, rental space for events, connectivity to the adjacent skating
park and a new home for ArtHaus, a non-profit cultural group that
provides opportunities for artistic creation in children K-12.
“Interconnectivity” is the goal of Deltona planners visioning a
series of trails throughout residential areas (particularly along the
Providence Boulevard thoroughfare) to extend to the scenic nature
parks and Lakeshore Drive overlooking expansive Lake Monroe.
Such connector trails also would link with Florida’s regional trail
system that converges in the Lakeshore area. Deltona’s dedication
to trails has garnered it designation as a “Trail Town” by the Florida
Office of Greenways and Trails.
Jerry Mayes has the unique title
as Deltona’s Economic Development
and Ecological Tourism Sustainability
Manager. As such, he sees vast economic
and eco-tourism potential for Deltona’s
numerous nature parks – along with
the county’s Lyonia Preserve, renown
for its extensive scrub jay habitat and
environmental learning center. Mayes
notes that Lyonia alone attracts more than
10,000 out of town visitors a year.
As a designated “Pollinator
Friendly City,” Mayes is asking the city
commission to name this as the “Year of
Jerry Mayes
the Butterfly” in Deltona and is planning
a monarch festival for late summer.
Port Orange and Ormond public and private business leaders
also see economic benefits to outdoor activities and recreational
amenities underway in their cities.
Along the Halifax River in Port Orange, the first phase of a 12foot wide waterfront trail has been completed within the Riverwalk
park north of Dunlawton Avenue. The paved trail complements a
playground, splash pad park and open recreation, picnic and event
area, boardwalk and fishing pier. As the trail and park are fully
completed, most of the remaining private land in the Riverwalk
district is planned for restaurants, retail, residential condominiums
and boat dockage – including an upcoming waterfront seafood
restaurant. The trail will be named the Robert E. Ford Trail, in honor
of the late council member who was a main promoter of Riverwalk,
comments Mayor Burnette.
Port Orange-based Dredging
& Marine Consultants (DMC)
designed the Riverwalk park.
DMC President Shailesh Patel
stresses that Riverwalk was
based on much public input
and is meant to promote a
“community healthy lifestyle,
bringing families together” for
recreation, picnicking, socializing
and entertainment, kayaking
and fishing. Noting the number
Shailesh Patel at Riverwalk
of ongoing community events
within Riverwalk, Patel says “it has exceeded expectations of what
this park means to Port Orange and our community.”
Patel also sees economic benefit to downtown Ormond Beach
with upgrades being made to Cassen Park along the waterfront on
the west end of the Granada Bridge. Dredging and an extensive
floating dock will accommodate up to 12 40-foot vessels. This

project will follow up with a complete renovation of the park and
bait house. Patel envisions that these enhancements will facilitate
boat travelers to dock at the park and easily walk to nearby
downtown restaurants and shops.
Environmentally, Ormond
Beach’s Central Park through
the middle of the city is
149 acres of nature trails in
ecologically-rich habitat,
parks and recreation areas,
community gardens and five
lakes that are interconnected by
navigable channels for fishing,
kayaking, paddleboarding
and scenic beauty. An
Environmental Discovery
Center is situated along one of
the lakes in the heart of Central
Park. Stressing his appreciation
for this environmental learning
center, Mayor Partington says
“it is so important that we teach
Ormond Beach Central Park
our youth an understanding
and caring for our environment as they will be the ones who
ultimately take over the efforts to improve our sustainability and
resilience efforts.”
Buschman Park in the heart of Port Orange is a “hidden gem,”
comments Parks and Recreation Deputy Director Ferreira. Off
Spruce Creek Road, the park is 30 acres of nature and hiking trails,
streams and passive recreation areas surrounding a lake. “It’s really
a quaint spot,” he says, good for fishing and bird watching, being a
Halifax River Audubon Society bird sanctuary.
And Deltona’s numerous lakes scattered throughout the
city are ideal settings for the city’s current and future parks,
comments Mayes and Parks and Recreation Director Ryan Reckley.
Mayes outlines extensive plans for parks including Thornby
near Lake Monroe, the 60-acre Audubon Nature Park, Brewster,
Beechdale, Snook / Rookery and Campbell parks. A Lakeshore
Drive boardwalk overlooking Lake Monroe also is visioned, as
is redevelopment of Deltona’s old community center complex
on Lakeshore Drive as a Lakeshore EcoVillage of nature-oriented
lodging and service facilities such as a bicycle rental shop and
restaurant.
Ormond Beach Leisure Services Director Carolin and Deputy
Director Stefan Sibley give much credit to city leadership for
the strides that have been made in the city’s environmental
and recreational / athletic programs. “We are blessed to have a
commission that will listen and provide,” comments Sibley.
“Whether it is a splash pad, open green space, an environmental
camp, boundless playgrounds, fishing tournaments, or a
Championship softball field – Ormond Beach wants to make sure
that our residents, young and old, have as many opportunities
as possible to enjoy and learn about the beautiful community we
live in while building healthy and wholesome habits with their
families,” adds City Manager Joyce Shanahan.
And the cities’ recreational directors also stress that
“inclusiveness” is a big consideration in the design of recreational
facilities. They want to ensure that the amenities and playgrounds
are accessible to everyone, young and old – and especially the
physically handicapped. Two prime examples are Deltona’s
‘Inspiration Playground’ in Thornby Park and the ‘All Children’s
Park’ in Port Orange, another elaborate playground area that
was built by citizen volunteers and funded through community
donations.
“Whether you are age 8, 18 or 80, we should have something for
you. And I think we do,” says Port Orange Mayor Burnette.
David Castagnacci worked at the Daytona Regional
Chamber of Commerce for 31 years where he
served as Executive Director of the Volusia
County Association for Responsible Development
(VCARD), a non-profit association of planning and
development professionals. Prior to that, he was a
news reporter and New Smyrna Beach Bureau Chief
for the Daytona Beach News-Journal.
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TALKING

IT OUT:
Dialogue and Discussion
are Key to Building a
Better Community
by Kerry Karl

C

onsiderations about “building a better community” might
first start with the definition of “better” which depends on
who you are talking to. Diverse needs and preferences span
the gamut everywhere including Volusia, a county of over half a
million residents, according to the U.S. Census Bureau. Of which,
52% are in the civilian labor force; 28% are 62 years old and over;
13% are Hispanic or Latino; 24% have no college degree; and, 16%
live below poverty level. The wants and demands of this varied
population are all important to understand to ensure a community
is moving towards a universal “better” particularly when it comes
to tackling big issues like transportation and growth.

TRANSPORTATION
A recent survey by the regional transportation planning
organization, River to Sea Transportation Planning Organization
(R2CTPO), showed 48% of people walked or biked three or
more times per week. Therefore, to design better road systems,
pedestrians and bicyclists should be kept in mind. R2CTPO, as
the duly constituted body responsible for carrying out the urban
transportation planning and programming process for Volusia and
parts of Flagler, tries to ensure these federal and state networks
meet the needs of all. “We have a committee dedicated to walking
and riding a bike as these are integral to the community’s means
of transportation,” shared R2CTPO Executive
Director Lois Bollenback.
The R2CTPO has other advisory committees
including a Citizen Advisory Committee
(CAC) and a Technical Advisory Committee
(TAC). The purpose of the CAC is to hear from
residents about transportation issues. “I feel it
is important to present as much feedback from
Lois Bollenback
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actual citizens using the transportation systems to ensure actual
needs are met,” said Nora Jane Gillespie, Chair of the CAC. Because
of committees like the CAC, input can be provided directly to the
Transportation Planning Organization who are
able to coordinate with appropriate authorities
to resolve a range of issues, including safety.
“Safety is a top priority for the R2CTPO and by
facilitating dialogue in these meetings we hear
how we can improve the area around us,” stated
Colleen Nicoulin, a senior planner for R2CTPO
and the staff assigned to the CAC.
Colleen Nicoulin

GROWTH
Current residents of Florida may be experiencing consternation
at the continuous growth happening around them. Florida is
now the third most populous state in the nation surpassing New
York, which for years held the third spot. Volusia continues to be
an enviable location in the state with its beautiful beaches and
abundance of natural resources. Growth projections for the state
and county consistently show increases in population while decades
of case law protecting property rights means growth cannot legally
be stopped altogether. Attempts to halt growth take the focus away
from necessary planning efforts to adapt to growth and efforts to
build a better community.
Patrick Opalewski, Senior Vice President and
Director of Real Estate Investment for the Root
Organization, an investment management firm
located in Ormond Beach, and current Chair of
the Volusia/Flagler Association for Responsible
Development (VCARD) commented, “A
fundamental principle needs to be accepted:
Florida is going to continue to grow; Volusia and
Patrick Opalewski
Flagler counties are going to continue to grow.
Projections from the state or private consultants confirm this growth
trend for the foreseeable future and the impacts of this growth are
going to be felt by all of us.”

VCARD was incorporated in July of 1987. In its formative
years, the organization worked with local governments to address
emerging state regulations regarding growth management and
the environment. Volunteers monitored proposed regulations to
determine the effect said regulations had on the public and on land
development. The group participated in various study boards,
planning groups and governing bodies to make recommendations
in the public interest. Opalewski shared, “The group continues
to work to foster common understanding about where, what and
how we build. This shared understanding leads to more productive
dialogue about how we grow and ensures we are building a better
community.”

DIALOGUE
Dialogue and exchange of information leads to better
communities. And this requires participation – by citizens, business
and civic organizations, and local governments. With 420,555
people living within one of the 16 cities of Volusia County, local
city governments have a major role in ensuring participation by
their citizens. All cities and counties in Florida are required by state
legislation to adopt a comprehensive plan that considers future
land use and growth patterns. These plans require several public
participation sessions so that details of the plan address actual
resident concerns and desires.
The past several years have seen an increase in town hall-style
meetings. Ormond Beach hosted a series of workshops branded
“OB Life” and covered topics such as transportation and resiliency
planning. “We wanted OB Life to really reflect the sentiment of
our local community,” explained Joyce Shanahan, City Manager.

Another city, New Smyrna Beach, hosted meetings in each of their
commissioner districts so that elected officials could hear from the
electorate. And new development requires some level of public
notice and engagement. A revitalization project in Downtown
Daytona Beach, to include multi-family housing and retail, had
to go before a planning board for approval and then the city
commission. These are opportunities for public comment.
Chambers of Commerce also provide a platform to learn
about topics impacting the community. The Daytona Regional
Chamber of Commerce has covered important issues such as
transportation, homelessness, affordable housing and the like for
years through their Eggs & Issues program. They also shed light on
what is happening in Tallahassee at the state Capitol through their
Tallahassee Speaker Series. These forums for discussion are critical
components to building a better community.
Ultimately, in a county comprised of 1,043 square miles,
the only way to build it “better” is to engage those within it. In
dialogue, participants can question and reevaluate assumptions.
Brainstorming together can lead to collective solutions. And
through discussion a shared understanding becomes the foundation
on which to build.

Kerry Karl is the Executive Director for the Volusia
County Association for Responsible Development
and its Flagler County Chapter (VCARD), an
organization dedicated to affecting positive
outcomes for the development in Volusia and
Flagler Counties. Kerry spent 10 years in economic
development prior to taking the helm at VCARD.

P R ACT IT IONERS COU NC IL:

ON THE FRONT LINE WITH
ECONOMIC DEVELOPMENT PROFESSIONALS
JORDAN JILOTY,
TVEDC VICE CHAIR

Managing Director, Government &
Community Affairs
NASCAR

JERRY MAYES

Economic Development Manager
City of Deltona

Team Volusia Practitioners Council includes economic developers representing
their cities. Additional members of the Council work on behalf of other public
and private sector organizations that have an interest in economic development.
The Committee is co-chaired by Jordan Jiloty and Jerry Mayes. The Council
facilitates the exchange of information among Team Volusia investors and the
organization’s professional staff. Members share vital information regarding
potential prospects, site availability and more. They provide educational
opportunities regarding economic development best practices. They provide
a vital link to the cities and organizations they represent.

TeamVolusiaEDC.com

386.265.6332

LEADING IN A TIME OF CRISIS:

A Q&A with

Nancy Keefer
PRESIDENT AND CEO OF THE DAYTONA REGIONAL CHAMBER OF COMMERCE

N

ancy Keefer, president and CEO of the Daytona

business using social media, display safety signage indicating

Regional Chamber of Commerce, shared her thoughts

your commitment to the health of the community and utilize

on the impact of Covid-19, the response thus far and

customer testimonials. Keep an open mind that business as you

the way forward.

#1 - How would you describe the impact of COVID-19 on

the business community? The COVID-19 pandemic has been a
major disruption to businesses of all sizes but especially to small
businesses that typically run on smaller profit margins. As an

knew it, will be different for months, if not years to come. All
businesses regardless of size need to be very intentional about
making their employees and customers see that they are taking
the necessary steps to provide a safe environment for all.

#4 - In your view, how pervasive and inclusive has the

area heavily reliant on tourism, this has been especially hard for

impact of CARES, PPP and other Disaster Relief been on our

those in the hospitality business sector. While the direct impacts

businesses? To compete globally for funding was daunting to say

are easy to see, it’s the ancillary impact of the unknown and

the least. The process of applying for stimulus relief was difficult

uncertainty that has further reaching affects.

and those that didn’t receive the funding had to deal with the

#2 - How has the Chamber supported the business
community during this pandemic? We have consistently
provided updated information and relevant resources on all
aspects of the pandemic through our COVID-19 resource page,
which was up and running on March 16. We pivoted immediately
to virtual training and meetings and have increased our outreach

emotion of not getting a lifeline to continue business. There
is no doubt this has been an additional strain on businesses.
Many businesses were successful in working with local lending
institutions and their accountants, who worked-nonstop to help
businesses navigate the systems.

#5 - What additional steps do you like to feel Florida

to all businesses. We have advocated for funding and reduced

and local governments need to take to support the business

regulations to help businesses survive in a rapidly changing

community? It’s going to take more localized public-private

environment. Providing access to elected and appointed officials

partnerships to assist businesses through this disruption of

and agency experts through virtual meetings has been very well

business. The City of Daytona Beach has led the way with

received and are on our website for viewing at any time.

offering discounts on city water bills and waivers of permit fees.

#3 - What advice do you have for small businesses
struggling to survive? Continue to rely on your professional
advisors; your bankers, accountants and consultants to talk you
through the obstacles you are facing. You are not alone and are
surrounded with people who care about your success. Think
about partnering with other businesses that compliment your
product or service. Look at different ways to promote your
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Volusia County is considering a grant program for PPE. We have
suggested relaxing some of the standard rules for signage and
outdoor seating for a few months. The cities and the county have
been very accessible and have participated in regular discussions
with the chamber on how to help businesses navigate through
continued social distancing and health related requirements.

Continue to rely on your professional advisors; your bankers,
accountants and consultants to talk you through the obstacles
you are facing. You are not alone and are surrounded with people
who care about your success.”
#6 - Do Chambers have a role in supporting the “Re-Opening

would be remiss if we didn’t thank our healthcare professionals

of the Florida Economy?” If so, what is that role? We absolutely

and first responders for their service and the front-line employees

have a role. We have the ability to lead and convene varying

of essential businesses that had no choice but to keep working

industries and public and private enterprises to discuss and

through this unprecedented event.

implement new norms for business moving forward. We need
to provide guidance on opening safely to ensure a strategic path
towards a return to business. We need to express the importance
of following guidelines set forth that focus first on health and
next on the return to commerce.

#7 - How would you suggest local residents and consumers

Nancy Keefer

help? We can’t express enough the importance of buying local.
Purchase gift certificates to be used at a later date if you are
not yet comfortable visiting a business. Vacation “at home”
when safe to do so; stay at a local hotel for a weekend or a
week. Shop online locally for products and gifts. Support
non-profits to the best of your ability. Be respectful to social
distancing. Be kind to those we come across in conducting
business and provide words of encouragement to those
who continue to serve.

#8 - Finally, what is your message to the business
community? Simply this, your hard work and
resilience will lead you to a path forward. Follow the
reopening guidelines that have been established
to help provide a safe environment for
employees and customers. The Chamber
will work tirelessly to lead the community
to return to some sense of normalcy,
but it will take time and patience. We
are challenged as a small business
ourselves and have made concessions
in our business model to ensure we
are here for the long haul to restart
and reimagine what lies ahead. We
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ANNOUNCING:

Live!

Sometimes challenges are opportunities in disguise.

The Covid-19 crisis has altered the business landscape in dramatic fashion. While some businesses
are closing, others are evolving into something new.
To support business owners and entrepreneurs in their efforts to not just adapt, but thrive, the
TouchPoint Media team is launching EVOLVE LIVE! - a video series that will shine a light on new
strategies, ideas and success stories emerging from our community as we take steps toward an
economic recovery.
The series will feature entrepreneurs, small business owners and major firms that are successfully
navigating the “new normal” and will provide opportunities for audience questions. The expected
launch is June 2020.
Visit www.evolvedaytona.com/subscribe and provide your email to receive updates
and notifications about EVOLVE LIVE!

SPONSORED BY HALIFAX HEALTH

USA Fit Manufacturing

Volusia County Businesses Lend A
Helping Hand Amid Covid-19 Pandemic
by Aaron London

W

hile consumers are bracing for a likely Covid-19
induced economic recession, companies are
scrambling to find new ways to do business or new

business to do.
For Volusia County business owners, the challenge of

“Each day we’re bringing in anywhere from three to five people,
depending on their background and our needs,” he said.
Like most business owners, Olson said the need to shift
priorities came quickly.
He said in early March he met with Ormond Beach officials

uncertainty is balanced by a determination to go beyond thinking

about the situation and as a result found himself on a conference

outside the box to survive the present and plant the seeds for future

call with state officials.

success.
At FitUSA Manufacturing in Ormond Beach, owner Troy Olson

“When I called I realized I was on the phone with a senator,
and I believe the governor was on there,” Olson said. After running

is always on the go. His athletic apparel company has shifted to

through current information and responding to inquiries, there was

producing masks and personal protective equipment, or PPE.

time for one last question and Olson jumped in.

“We’re moving really fast,” he said. And a big part of that

“I told them I retooled my factory and can make masks now,” he

movement is hiring more workers to meet the growing demand for

said. “Within two minutes I was on the phone with Halifax Health.

protective equipment items.

By noon the next day we had prototypes in front of them and by 4

| 16 | EVOLVE BUSINESS AND PROFESSIONAL MAGAZINE

SPONSORED BY HALIFAX HEALTH

Troy Olson

we were making samples.”
A couple of days later, Olson said the company was ramping up
production and taking orders.
“We were getting orders from hospitals and health care from
around the county,” he said.
FitUSA began producing around 10,000 masks a day and
doubled that by the end of March. Olson said his goal is to put out
30,000 masks a day to keep up with demand.
But before that conference call took place, Olson was already
thinking about making the switch and was even hearing the same
thing from employees. And when a growing number of athletic
events started to get cancelled, Olson was sure.
“We were going to have to change our game plan,” he said,
adding it wasn’t just his family he was thinking about, but how to
keep his employees on the job earning a paycheck.
Olson also wanted to help the community after hearing that
some restaurants were shutting down and other businesses began
laying-off workers.
Needing to hire people to increase production, Olson said he
wanted to bring in as many displaced workers as he could.
“We’re trying to utilize them, until the can go back to their
regular jobs” he said.
For Olson, that spirit of community is the key to getting through
the current crisis.
“When emergencies happen, we come together to work through

it,” he said. “That is who we are as a people.”

SERVICE INDUSTRY SHIFT
Reaching out to the community is also central to Florida Supply
& Cleaning Products’ efforts to get through the pandemic.
The company on Mason Avenue in Daytona Beach serves hotels
and resorts throughout Central Florida and up and down the coast
with cleaning supplies, linens and other bulk items. But the impact
of Covid-19 on tourism and travel forced the company to
change plans.
Office manager Steve Towsley said the family-owned business
knew it had to act fast once the theme parks started shutting
their gates.
“Once Disney announced closing, we realized we needed to
shift gears,” he said.
Placing an ad in local media offering their product to the general
public started the ball rolling.
Towsley said while the company has always been open to the
public, “but because we sell by the case and in large quantities,”
average consumers don’t usually want that much of even a good
thing like toilet paper.
“Even toilet paper comes in a case of 96 rolls,” he said.
To make it easier on consumers, the company began breaking
down the cases and packing the items in smaller amounts.
As word spread of the company’s shift, more residents looking
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Steve Towsley

for essential items were stopping by. A timely radio spot increased
the momentum and soon people were lining up before opening.

”

“It’s been a huge response from the community, a lot of people

are coming,” Towsley said.
While supply-chain concerns are real, Towsley said as long

as they continue to get supplies from vendors, Florida Supply &
Cleaning Products will keep selling them.
“So far we’ve been fortunate that we’ve been able to procure

those supplies,” he said.

One thing Jeremy Craig is certain about is shifting production of
adult beverages at Copper Bottom Craft Distillery to hand sanitizer
was the right thing to do.
“We saw the need right away,” he said. “We decided to do it and
let the chips fall where they may.”
So the Holly Hill distillery reoriented production to sanitizer
with 75 percent alcohol, well above the 60 percent recommended by
the Centers for Disease Control and Prevention, according to Craig.
“We produce high-proof alcohol, which is ethanol and one of

As for the uncertainty of it all, Towsley is philosophical.

the main ingredients in hand sanitizer is alcohol,” he said. “We had

“If businesses can stay afloat and get their workforces working

guidance from the World Health Organization and the Food and

again, then the faster we can get back to some kind of normalcy,” he
said. “The more normal, the less uncertain it is for people.”

DISTILLING HELP

Drug Administration on the formula.”
At first, Copper Bottom was making and bottling the hand
sanitizer with its own supplies, but as word spread, that changed
quickly.

If businesses can stay afloat and get their workforces working
again, then the faster we can get back to some kind of normalcy.”
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to half. And
Harrison sees
that trajectory
continuing.
“I think by the
end of this we’ll
be exceeding our
normal revenue,”
she said. “I’ve
got my fingers
crossed.”
Harrison
said she made
the decision
Jeremy Craig

“The first couple of days it was on our own dime, but then
the community really stepped up,” Craig said, with donations of
money as well as bottles to put the sanitizer in and extra help.
“We had a bunch of volunteers come to help us out,” he said. “It
has been great to see, actually.”
Craig said the while the company is still selling distilled spirits,
the sanitizer is all being donated.
“We’re able to do that because of all the donations we are
getting,” he said. “We’ve been able to produce a heck of a lot more
than if we had to do it on our own.”
Craig said Copper Bottom Craft Distillery is in the hand
sanitizer business for as long as necessary – and possible.
“We’re going to do it as long as there is a need and as long as we
possibly can,” he said.

NEW BUSINESS MODEL
Over at The Bake Shop in Edgewater, the problem owner

Heather Harrison

to change the

business model early on, after hearing customers joking about the
pandemic.
“I could hear clients were not taking it seriously,” she said. “I
cannot get sick because if I get sick, there goes my business.”
Closing to in-store customers in mid-March, a website was
quickly built and a plan for doing online deliveries was set.
The idea has worked so well, Harrison said she is going to keep
doing it, even after the pandemic threat abates and life returns to
whatever the next “normal” will be.
“I’ve found you can’t start something and then stop,” she said.
“I think this is going to change how we do things in the future
dramatically.”
For now, Harrison is focused on keeping her business afloat and
providing some bright spots for residents riding out the viral storm.
“I am very grateful that I have a job to go to and to get out of
my house every day,” she said. “I will do what I have to do and
hopefully share a little bit of comfort with other people.”

Heather Harrison faced wasn’t coming up with a new product to
solve a new problem. For her it was coming up with a new business
model altogether.
So the southeast Volusia bakery has become an online business
offering safe and secure delivery.
“It’s basically a different kind of business,” she said. “So we

Aaron London is a reporter and columnist who has
covered business and economics for 27 years. He has
worked for newspapers in Ohio and Florida and is
also an adjunct professor of journalism at Daytona
State College.

have to operate on a completely different level.”
Instead of visiting the bakery, customers go the store’s website
at thebakeshopnsb.com to place on online order.
With protocols in place for safe delivery, Harrison said the
business is gaining momentum.
“Within the first week I was making a quarter of my normal

Content is sponsored by Halifax Health. Halifax Health is on the front
lines of care in the fight against COVID-19, and is proud of the way
the business community has responded in providing items needed for
personal protection.

revenue,” she said. By the end of the second week it was up
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Small Businesses, Big Impact:

Volusia County’s Small Businesses add
originality, revenue, and more
by Kimberley Jace
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Small businesses also offer something the big chain businesses
cannot: an emphasis on quality and personal service.”

J

essica and Count Foreman

What makes a small business like Saute Kingz take off? In many

met when they worked in

cases, it’s originality. The aromas from the Foremans’ cart lured

the same restaurant. After

college students and other local residents to drive past fast-food

weathering the 2007 recession,

places for a bite of something different. Saute Kingz’ champagne

they decided to open their own

lamb chops and Argentine nachos—two dishes that helped them

small business: a street cart
Jessica and Count Foreman with
their two sons

win first place at 2016’s King of the Grill competition in Ormond

selling sautéed food, similar to

Beach—are unique to the area.

those Chef Count had seen in

Small businesses also offer something the big chain businesses

his hometown of NYC. They set

cannot: an emphasis on quality and personal service. “My husband

up near Bethune Cookman University in Daytona Beach and soon

checks every onion, because we’re not buying in bulk,” Jessica

attracted an enthusiastic lunch crowd.

Foreman said. “We’re hands-on. Also, I think people like that they

Now the Foremans and their two almost-grown sons help them

can talk to us face-to-face.”

run Saute Kingz, which has become an award-winning catering

Small Business, Big Presence

business in Holly Hill.

“We brought gourmet cooking to our neighborhood,” Jessica

Small businesses have a big presence locally. Saute Kingz is

Foreman says. “We want to say, you can come down to this area and
get great cuisine.”

one of almost 14,000 small businesses that bring revenue to Florida
Congressional District 6, which includes Volusia County. The U.S.

You’ll find the center of your financial life very close to
home
Let us help you pursue what matters most to you
Whether you’re looking to buy a house, a vacation home or an investment property, or you’re ready to renovate, your home should be part of
your overall financial strategy. Speak with your Merrill financial advisor today about access to financing options to help you pursue the home
you’ve always imagined.

Coughlin Haber & Associates
Lucas D Haber CFP®
Senior Resident Director
Managing Director
Portfolio Manager>
386.274.3033
lucas_d_haber@ml.com

Merrill Lynch Wealth Management
1616 CONCIERGE BLVD
STE 201
DAYTONA BEACH, FL 32117
386.274.3033
http://fa.ml.com/Lucas_D_Haber

Merrill Lynch, Pierce, Fenner & Smith Incorporated (also referred to as “MLPF&S” or “Merrill”) makes available certain investment products sponsored, managed, distributed or provided by
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Are Not Bank Guaranteed

May Lose Value
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Certified Financial Planner Board of Standards Inc. owns the certification marks CFP® and CERTIFIED FINANCIAL PLANNER™ in the U.S.
A Portfolio Manager can help clients pursue their objectives by managing on a discretionary basis [his/her] own Personalized or Defined Strategies, which may incorporate individual stocks
and bonds, Merrill model portfolios, and third-party investment strategies.
© 2019 Bank of America Corporation. All rights reserved. | ARBTYPTB Vault-BA15E8 | MLWM-321-AD | 471101PM-0919 | 09/2019

Small businesses are critical to the fabric of the community. It is not unusual
to see small businesses sponsoring youth teams, providing gift certificates to
charities, or working on community projects.”
Small Business Administration figures for

Paris says. “If you decide to open up a laundry, and it’s successful,

local people and pay them $3.3 billion annually.

solve a specific problem benefit the community.”

employees provide jobs for more than 96,000
Nancy Keefer, president and CEO of the

Nancy Keefer

“It doesn’t have to be an earth-shattering, innovative idea,”

2019 show that businesses with fewer than 500

it’s because the community needed it. People who figure out how to
Often, he said, those individuals start out with small businesses.

Daytona Regional Chamber of Commerce,

“When we think of Volusia County businesses, we think of the

of Volusia County’s economy. “More than 80

lose perspective on the weight and value of the smaller employers,

said small businesses are a major component

percent of our businesses would be classified as small businesses,
with less than twenty employees.”

“Small businesses are critical to the fabric of the community,”

she said—because they become involved in more than business

transactions. “It is not unusual to see small businesses sponsoring
youth teams, providing gift certificates to charities, or working

on community projects. They are major contributors to the brand,
culture, and success of a community.”

Lou Paris, director of the Prince Entrepreneurship Program at

Stetson University, says that small businesses can provide the “on
ramp” into business for local entrepreneurs, and those businesses
improve the community.
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Speedway or Raydon—but if you focus on those big players, you
even outfits with two or three employees.”

As a small business grows, Paris said, it helps to strengthen the

community. “They’re making more money, spending more, paying
taxes, and that makes everything in the community better. They’re
buying a bigger house or a better car or going out to eat more.
There’s a very tangible impact.”

Small Businesses Face a Big Challenge
The current crisis aside, many small businesses face an uphill

struggle finding the capital to invest in equipment and to stay afloat
while the business gains traction.

“It can be very hard for start-ups to qualify for a loan,” Jessica

Foreman said. “We’ve heard ‘no’ for the last twelve years, and we

American Entrepreneur Association, Leslie

have to have patience.”

said a successful small business—like Saute

are still here,” she said. “There’s always another door. You really

Giscombe, founder and CEO of the association,

Their business became popular quickly, and they had other jobs

Kingz—can also have another kind of impact.

to keep them going while they saved money for a catering kitchen,

"It’s important for the neighborhood and the

she said. Their determination made it possible.

But small businesses also help keep each other going. The

Foremans buy their produce at Perrine’s (a local vegetable market)

African-American community–for our young
Leslie Giscombe

people to see successful African-American

businesses,” Giscombe said. “That has a lot to

and get their sushi supplies from an Asian market on International

do with moving our youth forward. The impact of more successful

large enough quantity to have food service deliveries.”

are modeling success.”

Speedway Blvd. “We try to shop locally, because we don’t order in a
Lifelong Florida resident Jeanette Adams said her small business

black entrepreneurs is not just on the economy; these entrepreneurs
Jeanette Adams of Alpha to Omega Painting,

ran into the same situation. When her family first opened the Port

said she also finds it gratifying to know her

ago, they purchased paint at the chain-type home improvement

Volusia County a better place to live for future

Orange-based Alpha to Omega Painting & Repairs twenty years

small business is doing its part to help make

stores. “But when it comes to giving us a discount, they can’t do it,

generations.

because we’re not big builders. Now we deal with Florida Paints,

a local supplier, for all our paints and supplies. They’re like family
because we’ve all been in the same business so long,” Adams said.

Small Businesses Have Big Impact

“If we can make one house pretty at a time,

Jeanette Adams

be proud of.”

and then the next house on the block, and so

on,” Adams said, “that’s something our kids can

Small business owners care about their communities in a way

that the big box stores cannot. Jessica Foreman said Saute Kingz
has offered free cooking classes to local children, to help them

understand the value of making their own food. “We’re passionate
about what we do, and we’re trying to teach the new generation to
have a passion for it, too.”

Kimberley Jace is a freelance writer and editor with
more than thirty years of print journalism and book
editing experience.

Saute Kingz belongs to the Daytona Beach-based African

I N V ESTO R DE VE LO P ME NT & INVESTOR RELAT IONS COMMIT T EE:

PROVIDING A RETURN ON INVESTMENT
BOB WILLIAMS,
TVEDC SECRETARY

Vice President, Population Health
Business Development
Halifax Health

SHAILESH K. PATEL,
M.Sc., CPSSc.

President
Dredging & Marine Consultants

Team Volusia’s Investor Development and Investor Relations Committee is
actively engaged in developing strategies for welcoming more business and
community leaders to join the organization. Committee members identify
and research potential new investors and participate in presenting events
that engage investors and provide popular networking forums. They work to
achieve strong representation by private sector investors and ensure private
sector funding is in balance with public sector support. Committee members
also work to achieve high levels of investor engagement and in the process
retain existing investors.

TeamVolusiaEDC.com

386.265.6332

THE DAYTONA BEACH HOUSING
AUTHORITY: HELPING TO BUILD A
BETTER COMMUNITY FOR US ALL
by Terril Bates

CEO, Daytona Beach Housing Authority

F

or over 30 years, I have worked in various capacities
with Public Housing Authorities across the United
States. In October of 2018, I purchased a home in
Daytona Beach and began my new position with the
Daytona Beach Housing Authority. Every Wednesday is
my “beach day.” After work I head to the beach, always
amazed at the beauty of the ocean, the feel of the sand
under my feet, the sun and wind touching my skin. I am
amazed that I can leave my office and, within 10 minutes,
be in a virtual paradise. From my perspective, Daytona
Beach offers a wealth of opportunities to our community,
beginning with the beautiful setting we are blessed to
call home. It is from this vantage point that I say, the road
ahead for the Housing Authority, and by extension the
greater Daytona Community, is bright.
The Daytona Beach Housing Authority, better known
as the HACDB (Housing Authority City of Daytona
Beach) provides housing assistance, via units owned
and managed by the Authority, for more than 600 heads
of households through our public housing program.

| 24 | EVOLVE BUSINESS AND PROFESSIONAL MAGAZINE

Recently, we received approval from the U.S. Department
of Housing and Urban Development to participate in a
program known as Rental Assistance Demonstration. This
process will permit us to reposition our entire portfolio
through substantial rehabilitation, new construction or
demolition. It is estimated that the total project investment
will be in the range of $50mil -$100mil. These funds will
largely be leveraged from private investment, low income
tax credits and debt. The final outcome will be the creation
of new housing stock and the elimination of the 30-50 year
old structures currently in our “public housing” portfolio.
Congress has mandated protections for the current
residents. In cases where individuals must be temporarily
relocated while their property is renovated, their “right
to return” is guaranteed. Our plans also include up to 300
additional units for low income persons, which will serve
those earning up to 80% of the area median income which
is $48,000 for a family of four.
We are excited about the possibilities this level of
development offers the tenants we currently serve and
the community at large. Approximately 20-30% of the
project cost will be associated with more jobs, job training,
and professional and skilled trades, such as architects,
plumbers, electricians and general construction workers.
In addition, products like windows, doors, cabinets and
associated merchandise will be purchased. The economic
impact to the larger Daytona Beach business community
will be significant, but most importantly, this project
will shed a positive light on the need for affordable
housing and improve the living conditions of low income
households in our area.
In addition to the public housing properties, HACDB
administers a Housing Choice Voucher or Section 8
program. This program permits low income participants
to select private market units in an area of their choice,
allowing them to consider proximity to work, schools,
churches, medical providers or other factors that are

important to consider when determining where to live. The renter
pays 30% of their adjusted gross income toward rent and HACDB
pays the rest. Last year, we paid $7,777,297 to private landlords in
Daytona Beach on behalf of 1,200 households. We recognize this
as another significant impact to our community–supporting our
program participants, local businesses and property owners.
HACDB also supports our Veterans. Through the VASH
award, which is funded by HUD and provided in partnership
with the Veterans Administration, we are able to provide
218 veterans with housing. Additionally, in partnership with
the Continuum of Care and the Department of Children and
Families, our agency was recently awarded $450mil to provide
housing for 60 homeless disabled persons. These programs serve
to protect our most vulnerable citizens.
Beyond housing, HACDB provides additional support to
our residents. Through our Neighborhood Network Centers
we offer a range of services - from continued education and
workplace skill development programs for adults to tutoring and
mentoring programs for children. We have also worked with the
League of Women of Voters to conduct proper elections for our
Resident Councils in our public housing communities. Resident
Councils represent the communities who have elected them and
are instrumental in ensuring that our residents have a voice–
both within HACDB and in the Daytona community at large.
Additional partners include community-based organizations,
such as Career Source, Daytona State College and Healthy Start.
They provide on-site programs that empower staff and residents
alike.

Our most recent audit reflects a total Net Position of
$54,889,293. In addition to the $7,777,297 in payments to private
landlords on behalf of program participants, we expended
$1,200,362 in maintenance at our public housing properties, and
$2,192,755 in Administrative costs. Further, HACDB employs
35 full time staff. In as much as our mission is the provision of
affordable housing, our business provides a significant financial
impact to the Daytona Beach economy and community as a
whole.
HACDB is well positioned to continue to purchase from
local business and service providers, to provide employment
and to support those Daytona residents whose income does not
permit them to afford market rent payments. As our community
manages this current crisis, we are proud to be able to continue to
support the Daytona business community and residents - and in
this way help to build a better community for us all.

Ms. Bates is an affordable housing career
professional with more than 30 years of experience.
She has served public housing authorities in North
and South Carolina, Detroit and Las Vegas in
director and deputy excutive director positions.

THE LAW ISN’T THE ONLY
THING WE HAVE A DEEP
APPRECIATION FOR.
Cobb Cole is a proud supporter of the arts.

Offices in Daytona Beach & DeLand
386.255.8171 | CobbCole.com
For additional information or questions regarding this
message, please contact Matthew S. Welch, Partner.
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NEED HELP DURING THE
CORONAVIRUS PANDEMIC?
United Way is Here to Help.

WHAT TO DO IF YOU NEED HELP
The 211 Helpline is available 24/7 to connect you with resources for food, mental health, legal
support and more. 211 is working on the front lines of COVID-19 and expert specialists are
available to provide real-time information on social services and resources to those in need in
Volusia and Flagler Counties. For current resources, CDC information, and direct links to the
Florida Department of Health please visit 211live.org .
FLAGLER RESIDENTS: (CARE CONNECT+
FLAGLER COUNTY)
For immediate needs for assistance with
food, rental navigation and understanding
the unemployment application process.
Phone: (904) 819-3094 or complete the Get
Connected form at www.careconnectplus.
com. Please visit unitedwayvfc.org for the
most up to date list of resources.
FOOD ASSISTANCE
Dream Center Daytona
1687 W Granada Blvd.
Ormond Beach, FL 32174
Phone: (386) 672-5571
Call or visit https://www.facebook.com/
DaytonaDreamCenter for details
The Neighborhood Center
434 S Woodland Blvd
DeLand, FL 32720
Phone: (386) 734-8120
Drive Through Food Bank, Monday through
Thursday between 9am and 1pm
Jewish Federation’s Jerry Doliner
Food Bank
470 Andalusia Avenue
Ormond Beach, FL 32174
Phone: (386) 672-0294
Monday and Friday from 1 pm - 3 pm.
*You must make an appointment 3 days in
advance.
Our Lady of Lakes Catholic Church
English 386-279-6307
Spanish 386-279-6171
Appointment Only for Food
Anything else besides food 386-682-2227
Community Cares Program
Supporting the Debary and Orange City area.
You must bring your ID and proof of

residency. We distribute food on the CUMC
main campus on Wednesdays from 9:00am
– 10:30 am. If you need more information,
please call the church office at 386-6684805. *They are passing out bags of food on
the 3rd Saturday of the month
New Hope Human Services
11-1 2855 Lake Helen Osteen Road
Deltona, FL 32738
Phone: 386-532-8291
Food Pantry open on 3rd Wed. of the month
Prince of Peace Food Pantry Drive Though
Residents in areas outside of the following
zip codes: 32174, 32176, 32177 will receive
government food. Hours M-F 9-11:30 AM and
1-2:30 PM
Salvation Army
1555 LPGA Blvd, Daytona Beach, FL
386-236-2020
https://salvationarmyflorida.org/daytona/
Mon -Thurs. 8:30am-11am
Bring: Photo ID, Mail with Address, and SS
Number of households receiving assistance;
Flagler County and East Side of Volusia
St Vincent DePaul Edgewater
Phone: 386-426-0294
Edgewater, NSB and Oak Hill one time
every 30 days; can pick up food by appt on
Saturdays or have delivered once a month.
St Barnabas Church DeLand
Phone: 386-734-9708
Tues - Friday 9:15-11:15
Food items will be given to them at the door.
Stetson Baptist Church
1025 W Minnesota Avenue
DeLand, FL 32720
Phone : (386) 734-7791
Drive Through Food Pantry
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Council on Aging
420 Fentress Blvd.
Daytona Beach, FL 32114
Phone: 386-253-4700
Sites that serve as neighborhood dining sites
will distribute prepared meals to clients who
are able to pick them up, while those clients
who are unable to pick up their meals will
be temporarily switched to COA’s Meals on
Wheels program for home delivery.
Department of Economic Opportunity
Application for Supplemental Nutrition
Assistance Program, SNAP
https://dcf-access.dcf.state.fl.us/access/index.
do
Healthy Souls International
Contact Maria Davilla at 386-679-1359 or
email mdavilla@healthysoulsinternational.org
Distributing care packages, including food, to
the elderly and those who are sick
St. Elizabeth Ann Seton Catholic Church
4600 Belle Terre Pkwy.
Palm Coast, FL 32164
Food Pantry: Mon-Wed-Fri 10am -12pm
The Bridge Journey Pantry
Drive-up food pantry on the Orange City
Campus. As a precaution for our teams and
the guests, those receiving assistance will
NOT be permitted to exit their vehicles for
any reason while on property.
Harvest Time International’s Community
Hope Center in Port Orange
3350 S. Ridgewood Ave, Port Orange FL
32129. Hours: Tuesday – Saturday | 9 am to 5
pm. Phone: 386-256-4736
Campbell Middle School
625 S. Keech St.
Daytona Beach FL 32114
Phone: 386-333-1489
Grocery Giveaway 2 pm - 4 pm or until
supplies run out
Dominion Fellowship Church
Phone: 386-437-7088
Please call first
Services Flagler County Primarily

Flagler Palm Coast High School
5500 FL-100 E, Palm Coast, FL 32164
Opens at noon
Hidden Trails Community Center
6108 Mahogany Blvd, Bunnell, FL 32110
Opens at 1 p.m
White Chapel Church
Open each Saturday from 10-12.
1760 Segrave St, S Daytona, FL 32119
Derbyshire Place
Hot meal distribution Friday at 6 pm we will
be doing a food distribution for hot meals.
Please RSVP below.
https://forms.gle/XkiZEK5FDqu3ZhfEA
Gift of Love Food Bank
820 West Park Ave, Edgewater, FL
Open Tuesdays and Thursdays 9:00-1:45
Spring Hill Neighborhood Association
Serving meals. To place an order call 386740-0808. (Thursday - Turkey Sandwich,
Friday -Roast Beef meal)
Cardiopulmonary Center
915 Harry Strickland Blvd. Orange City, FL.
M-F 11am -1pm
Phone: (386) 456-0300
Giving away 100 bags of groceries on a first
come first serve basis.
Volusia County Schools
Are offering Breakfast and Lunch at the
locations below to all students between
10am and 12:30pm. Meals can be picked up
through the parent drop off loop.
HEALTH SERVICES
AdventHealth
Drive-up COVID-19 at Daytona International
Speedway. Will offer 500 or more drive-up
tests beginning at 9 am
Chrysalis Health
S. Beach Street
Daytona Beach, FL 32114
Phone : (386) 254-2848
Offering therapy and medical services
through telehealth
Substance Abuse and Mental Health
Services Administration
Call 1-800-985-5990 or text TalkWithUs or
Hablanos for Spanish to 66746
FamilyWize
Prescription Savings Card
Download app or visit https://familywize.org/
House Next Door
Conducting telehealth
All referrals can be emailed to Jcox@thehnd.
com - all programs Jhunter@thehnd.com
Volusia Recovery Alliance
Continues to hold monthly outreach meetings
via Zoom. Information can be found on their
Facebook page

Flagler Free Clinic
Prescription refills only. Will stay in
communication with our patients via
telephone, take care of their need for
medications and will facilitate phone
communication between patient and provider
when needed.
Advent Health COVID19 Help-line
Coronavirus Information Line at 877-VIRUSHQ
or visit www.CoronavirusSignsAndSymptoms.
com.
EPIC Behavioral Healthcare
(904) 829-2273 Option 1 for telehealth
services. (904) 417-7100 for detoxification
services. Mental health and substance use
counseling via telehealth and telephonic
services for current and new clients.
Adapt
https://www.adapt-fl.com
Telehealth Services/Therapy and Case
Management Services
LSF Health Systems
Phone: (877)-229-9098
Mental Health and Substance Abuse Services
- 24/7 access to care line
NAMI
Support Groups Via Zoom - individual and
Family Support. https://namigo.org/programs/
support-groups-2
Flagler County Community Mental Health
Crisis Roundtable
First Sunday of every month 3pm to 4pm
*If you cannot attend in-person, the
discussion will be on Facebook Live
HOUSING
Home2 Suites by Hilton Daytona Beach
Speedway
Offering All Suite hotel, with kitchen and
living room in all guest rooms.
Contact Pat Sullivan, Director of Sales at
PH: 386.400.2300, D 386.400.2303, M
386.299.5480 24/7
Homewood Suites by Hilton Daytona
Beach Speedway-Airport
Call 386.258.2828 ext. 2 and ask for the
sales department or email mmoreno@
peachtreehotelgroup.com
Sun Viking Lodge
386.252.6252. Offering a reduced rate for
first responders and students.
Courtyard and Residence Inn Daytona
Beach Speedway/Airport
386.255.3388 (Courtyard)
386-252-3949 (Residence Inn)
Daytona Beach Housing Authority
for those in the service industry that are
tenants of Public Housing:
Email: Info@dbhafl.org - Phone: 386-2535653 x 308

St Vincent DePaul Edgewater
Phone: 386-426-0294.
Edgewater Water Sewer Assistance, but will
not pay the whole bill.
FINANCIAL STABILITY
All VITA tax sites are closed until further
notice. Taxes can still be completed online
for FREE at www.myfreetaxes.com . The IRS
extended the tax season from April 15th to
July 15th . All taxpayers and businesses will
have this additional time to file and make
payments without interest or penalties.
Charter will offer FREE Spectrum broadband
and Wi-Fi access for 60 days to households
with K-12 and/or college students who do
not already have a Spectrum broadband
subscription and at any service level up to
100 Mbps. To enroll call 1-844-488-8395.
Installation fees will be waived for new
student households.
CHILDCARE
YMCA - Deland, Ormond, Port Orange and
Edgewater. Childcare for those who have to
work. $85 per week
Kid’s City - Palm Coast and Ormond Beach
Accepting new children
Creative Academy of the Performing Arts Bunnell. Accepting new children
Early Learning Coalition of Flagler-Volusia
Assisting to find daycare for those who need
temporary assistance
Email - DJ Lebo ( djlebo@elcfv.org ) or Pam
Mitchell ( pmitchell@elcfv.org )
Easterseals
DeLand location - 386-734-4124
Space available for 3 years old through 3rd
grade
Daytona Beach location - 386-255-4568
X316. Space available for 1 year old through
3rd grade. Cost for children Kindergarten
through 3rd grade: $100/week
Preschool age children normal rates apply
DOMESTIC & SEXUAL VIOLENCE
Beacon Center
Shelter is open – hotline is best access to
emergency/immediate needs Phone (386)
255-2102 Text line 386-451-1006
Website: https:// www.mybeaconcenter.com
Rape Crisis Center
Teletherapy and Advocacy are offered by
phone and video. We are now offering food
assistance (breakfast sandwiches, bread,
donuts, biscuits) to those in need. They would
have to pick up at our NSB office and must
schedule the pick-up in advance. Pick-up day
is Friday and they currently have openings
from 11am -12:30pm.
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10 Tips to Keep Your
Business Strong During
the Covid-19 Pandemic
T

hese are challenging times. Lots of business owners have closed
their doors, sent employees home and are now wondering how
they can keep business afloat while we wait for our lives to
return to some semblance of normal.
Universal worries include health, finances and a desire to help
take care of family, friends, employees and clients. It is a time to take
stock, but it’s also a time to seize opportunities. The recovery will
come. You want to be ready when it does.
How do you position your business for success? These ideas work
whether your ideal customer is a business or a consumer.

1. Stay in touch with your audience:

a. Virtual Storytime: Send your clients a video of you telling a

story, sharing your expertise, or something that will engage
them. If you can clear a small space in your home, you can
set up a makeshift studio. Your phone or ipad can be used
to record your video. Keep it short, under 15 minutes, and
upload it to YouTube.com. You can then share the video
link with clients and via social media.
b. Write an Article/Start a Blog: Educate your audience
in an easily shareable format. If you are a dentist,
tell your patients what steps to take in a dental
emergency. If you’re a plumber, share tips
on home maintenance, like how to keep
your pipes healthy. This may be a big
opportunity for home improvement
companies, since people are spending
more time in their homes and are
identifying things they would like
to change. No matter what your
business, you can stay in front
of your audience by sharing
your expertise.
c. Virtual entertainment: My
insurance agent recently
posted a video of him
playing the banjo. It made
me smile, and strengthened
our relationship. If you are
an entertainer, this makes perfect
sense, but if you have a talent you don’t
normally share with your audience, this is a
great way to engage them on another level.

2. Start offering recorded classes/lessons/education: Music stores
and teachers, art lessons, restaurants that can offer cooking lessons,
gyms and trainers, tutors – anything that can be shared over Zoom is
an opportunity. Think about what services you can still provide from
a distance.
| 28 | EVOLVE BUSINESS AND PROFESSIONAL MAGAZINE

”

by Jeanne Coates

If you have an email
list, no matter how
small, use it. Let your
subscribers know how
you are handling
the crisis.”

3. Offer Gift Certificates: If you can’t sell or provide your service
now, take advantage of the movement to support local businesses.
Put together a gift certificate program and encourage your
customers (and others) to purchase gift certificates to keep your
cash flow up. Personal services and retail can benefit from this
strategy, as can restaurants.
4. Reach out to your email list: If you have an email list, no matter
how small, use it. Let your subscribers know how you are handling
the crisis. Include items of interest (feel free to link to our content),
and share on social media. Constant Contact and Mailchimp offer
free accounts to get started. You can use social media to build your
list. Contests and giveaways are a great way to collect names and
emails. We can get you started with these options, if you need
assistance.
5. Experiment with new ideas: Take a look at what new products or
services you may want to offer. Look at your processes and see if
there is a better way to do business.
6. Look for new audiences: Who aren’t you serving that could
benefit from your product or services? How can you reach them?
There’s no time like the present to think about how you can expand
your audience.
7. Really get to know your employees: By knowing your employees’
unique circumstances, you can determine how best to help
them. Anything we can do to help our staff at this time will yield
dividends in staff loyalty and productivity.
8. Clean up parts of your business you haven’t had time for: Are your
books a mess? Have you failed to look at your marketing plan?

Have you had an idea for growth that you have tabled because you
were too busy? If this situation has resulted in some extra time, use
it to clean up your business.

9. Plan now for post-crisis operations: We have all embraced
technology a little harder these last few weeks. Does this new
comfort level change how you will operate in the future? Have your
clients’ needs changed? Will there be a rush when the stay-at-home
order is lifted? Will you need to focus on one part of your business
more than other parts? How will you navigate the post-crisis
future?
10. Stay Positive: We will get through this. Things will return to
normal. As much as possible, take advantage of this time to grow
and become stronger!
EVOLVE and Parent Magazine Florida are published by
TouchPoint Innovative Solutions, a marketing innovation company.
Our staff is ready to help you if you have any questions on lead
generation, audience development, messaging or content creation.
Please reach out to us for help. Our office number is 386-283-5906
and our email is info@touchpointis.com.
Stay Safe!

Jeanne Coates is the Sales and Marketing Director
for EVOLVE Magazine. She is passionate about
helping companies find the best way to reach their
desired audiences.

R E AL ESTAT E TA S K F ORC E:

PROFESSIONAL ANALYSIS OF SITE POTENTIAL
DWIGHT SELBY, CCIM
Chief Executive Officer
Selby Realty, Inc.

CARL W. LENTZ IV, MBA, CCIM

Managing Director
SVN Alliance Commercial
Real Estate Advisors

The availability of sites is critical to economic development. Team Volusia’s
Real Estate Task Force is chaired by Dwight Selby and Carl Lentz and includes
local real estate professionals, property owners and public partners. Together,
they analyze and prioritize site improvements in order to encourage new
development within Volusia County. The group recently spearheaded Team
Volusia’s Site Readiness Program and assessed fourteen pre-selected sites in
collaboration with Quest, a nationally recognized consulting firm. We salute
Dwight and Carl and the members of the Real Estate Task Force for their efforts
to help Volusia County compete at the highest levels.

TeamVolusiaEDC.com

386.265.6332

Crisis collaboration. Team Volusia, the CEO Business Alliance and Volusia County’s Economic Development Division
have joined forces to fund and create VolusiaBusinessResources.com. The site offers extensive contact information
of local, state and federal organizations, all 16 Volusia County cities, chambers of commerce and other entities that
can provide information or assistance to companies impacted by COVID-19.

THE COMMUNITY THRIVES WHEN
PUBLIC AND PRIVATE SECTORS TEAM UP

G

by Michael Jiloty

reat things can happen for the community when the public

a second term as Chair of Team Volusia. Duva, who is a founder

common goal. Just ask officials at Team Volusia Economic

crisscrosses the line between public and private sectors. “Pivoting

sector and the private sector join forces and in pursuit of a

Development Corporation, the countywide public/private

partnership that has worked with a

variety of partners to bring hundreds

can mean changing the lineup and bringing in additional partners
in response to rapidly changing dynamics.”

The most recent example of Team Volusia working in

of high-paying jobs and millions of

partnership with both public and private sector partners to land

County.

million square foot fulfillment center in west Volusia County – in

dollars of capital investment to Volusia
“Partners change, markets change

and the economy changes, so we have
to be agile enough to pivot quickly
in response to conditions,” said
Charles Duva

of Emergency Medical Professionals and DuvaSawko Company,

Charles Duva, M.D., who is serving
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a significant project is the decision by Amazon.com to place a 1.4

Deltona. There were several organizations involved in the evolution
of the project including public and private sector entities. Their

collaboration resulted in the Amazon.com project coming to Volusia
County and bringing with it at least 500 new jobs and a capital
investment exceeding $100 million.

Team Volusia Economic Development Corporation played a

leading role in the project, having established contact with Amazon

development process."

Norden’s organization is one of three primary organizations that

officials as far back as 2013 and maintaining contact ever since.

lead economic development efforts in Volusia County. Predictably,

in 2014 in partnership with McCallum & Sweeney. Four years

sectors.

Duke Energy selected the site for its Site Readiness evaluation

the three organizations emanate from both the public and private

later, the Duke Energy Foundation provided the City of Deltona

a grant to support the creation of an economic development plan
for the industrial park. As site analysis and selection discussions
sharpened, Team Volusia worked in partnership with the City

Team Volusia derives its funding from the public sector and the

private sector, with the private sector providing slightly more than
half the organization’s revenues.

Team Volusia has become more muscular in recent years, but it

of Deltona. Among other organizations working with Team

had to overcome many obstacles when it was formed ten years ago.

County Government, Enterprise Florida and RMA, an economic

generate support for the formation of a new organization, which did

Volusia and the city were CareerSource Flagler Volusia, Volusia

development consulting firm that
presented Deltona’s Portland

Industrial Park as a prime site,

meeting Amazon.com's requirements.

“Obviously, as the project evolved

and as the economy evolved, the team

not come easy, despite compelling presentations by business icon

J. Hyatt Brown and others who recognized economic development
as essential to diversifying and strengthening the local economy.

But the concept was new – and it meant change, so enthusiasm was
guarded.

Efforts by Brown and other community leaders, including the

that brought the project to Volusia

president of the Daytona Beach Chamber of Commerce, George

President and CEO Keith Norden,

Volusia Economic Development Corporation. However, early

County evolved,” said Team Volusia
Keith Norden

Community meetings were held throughout the county to

CEcD.

“This is a great project for the City of Deltona and for Volusia

County and it illustrates the power of collaboration in the economic

Mirabal, finally resulted in the birth of the organization as Team
thoughts were to call it Metro Daytona Economic Development
Corporation.

“While that name was highly marketable outside the area, here

You’re never too busy to reach your goals!
Daytona State College Online puts you in control
of your schedule, offering certificates, AS and AA
degrees, and bachelor’s degrees. In fact, U.S. News
& World Report placed Daytona State in the top tier
of the Nation’s Best Online Bachelor’s Programs.

151039R_001 1/20

Contact Admissions@DaytonaState.edu to enroll today.

YOUR SUCCESS MATTERS
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Area chambers of commerce also play a key role in
economic development and often are the first point-ofcontact on a project.”
at home we ran into a buzz saw,” said Mirabal. “There is a great

geography, population, demographics and resources. Each

wanted to be marketed under the “Daytona” umbrella. So while

and resume to the table. Many have economic development

deal of pride in each of our 16 cities and practically none of them
‘Volusia’ is not widely known, it is the name of our county and had
to be featured in the organization’s name,” he said.

Team Volusia Economic Development Corporation was born.

The early years were challenging as the organization struggled

of Volusia County’s 16 municipalities brings its own profile
professionals of their own on staff.

Area chambers of commerce also play a key role in economic

development and often are the first point-of-contact on a project.
Other organizations such as CareerSource, a public sector

to find its place among stiff competition and finding “investors”

organization that plays a key role in workforce recruitment and

traction and built a team that works well together toward common

alliance of leading area manufacturers, often play an important

proved to be a challenge. But eventually the organization gained
goals.

Team Volusia rarely works alone. Its most frequent partners

are the CEO Business Alliance and the Volusia County Economic
Development Division.

The CEO Business Alliance is funded entirely by the private

sector. Specifically, approximately fifteen local business leaders
voluntarily fund the organization. As a privately funded

organization, the CEO Business Alliance can operate privately – and
confidentially, which can be a huge asset in the rough-and-tumble
world of economic development.

The Economic Development Division of Volusia County

training, and Volusia Manufacturers Association, a private sector
role in bringing new companies to the community. Of course, the

participation of site selection consultants and the area’s commercial
Realtors is essential on any project that involves site selection.
Last year alone, these and other entities teamed in various

configurations, bringing leading edge companies to Volusia County,

including Future Foods, Loën Laboratories, Smart Baking Company,
Extended Stay America and 1Up Logistics. These projects, along

with Arralis and the Amazon.com fulfillment center have combined
to increase Volusia’s competitive profile in the highly competitive
economic development arena.

This activity, combined with the community’s unique assets,

Government is funded entirely by tax dollars. So, while its

exceptional quality of life, available land in Southeast Volusia

of county government to bear, by law it operates entirely in the

support among state and local government officials are expected

engagement on a particular project brings the muscle and influence
sunshine.

Together, these three organizations comprise the oft-cited three-

legged stool representing economic development leadership in

the community. While they often work together, they rarely work

without the engagement of other entities and the unique resources

County – in close proximity to Florida’s Space Coast, and strong

to propel Volusia County to lofty levels of competitiveness in the

rapidly evolving aviation and aerospace industries. The only thing

that makes the area even more competitive is collaboration, and it is
well-versed in that discipline.

they may bring to the table.

For example, Embry-Riddle Aeronautical University in Daytona

Beach is the world’s pre-eminent aviation and aeronautical

university. Its leadership in bringing Arralis, a global leader in radar
technology, to Volusia County was a key factor in the company’s

site selection. Other colleges and universities in the area each have
resources that can influence such decisions.

Area municipalities also influence decisions based on their
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Michael Jiloty is a marketing specialist. He is a
graduate of Leadership Florida and is the principal
writer of Volusia County Economic Development
Quarterly. His portfolio includes numerous awardwinning advertising, marketing and public relations
campaigns.

126 East Orange Ave.

Daytona Beach, Fl 32114

386-255-0981 | Daytonachamber.com

Scrubbed and Ready.

Don’t let your small health problem become your BIG health problem. Early diagnosis and treatment provides for
better outcomes and a better quality of life. Halifax Health follows all of the CDC guidelines in place to prevent the
spread of Covid-19. We are continually updating our procedures when any updates to the guidelines are announced.
If you need medical care, don’t wait. We are scrubbed and ready for you.

Our commitment to our patients:
Hand Washing: All staff and visitors are
encouraged to use the hand cleaning
devices located all over our campuses

Social Distancing: All staff and visitors
are encouraged to adhere to keeping
person to person contact to 6 feet apart

Disinfecting: Our staff are disinfecting
all surfaces on our campuses
throughout the day and night

Temperature Screening: All staff are
temperature screened before their shift

Masks: All staff and visitors are
encouraged to wear a mask in
common areas

Non-Covid-19 Emergency Hotline:
For more information on our
Emergency Department preparedness
please call 386.425.SAFE

Live your life well.

| halifaxhealth.org

